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FINDING GOLD AMONG THE GARBAGE:

A STUDENT’S GUIDE TO RESEARCHING BOOKS, ARTICLES, AND THE INTERNET INTELLIGENTLY
P. C. Kemeny
INTRODUCTION

In the Spring of 2002, I was discussing with a student the topic of his research paper for an upper-level elective religion course and asked him what he found using the American Theological Library Association’s Religion Index One.  The student had never even heard of RIO. When I showed him how to access and search the electronic database, he stood aghast that such a finding aid was readily available. I was dumbfounded that he had never used it before. For he was arguably the best student in the class. Equally troubling was the number of papers that I have received over the past two years that rely uncritically upon sources found on the Internet. To be sure, there is a great deal of useful information on the web. But there is more garbage than gold. Just because some crackpot at Pastor Paul’s Center for Theology and Cosmotology (don’t search the web for it, I just made it up) has established a super slick website, complete with video clips, interactive graphs, links to audio clips of his sermons, and pictures of Pastor Paul and his charming family, it does not give Pastor Paul any more intellectual credibility to comment authoritatively on the state of religion in America today than the graying retiree passing out smiley faces to children at Walmart.  But some students, often in a last minute rush to find something, anything to use for a paper click on the first hit on the Internet search on Yahoo.com.  Sadly, I was convinced of this truth this past fall semester when a student in a desperate search for information on Islamic eschatology drew almost exclusively from an “essay” on the personal website of an ex-Catholic, born-again Christian, college drop-out, single-mother, part-time legal secretary living in Milwaukee who has no formal education in Islamic studies.  Most students, I believe, desperately need a guide on how to conduct research intelligently.  Below is the working draft of a student’s guide to researching books, articles, and the Internet intelligently. The operative word here is “intelligently.” All college students have researched a term paper at least once in their lives.  But to do so intelligently takes some guidance. Below is a step-by-step manual on how to find and evaluate resources readily available in the library, through the library’s electronic resources, and on the Internet.
A. Articles (and Chapters in Books)

Step 1. How to Find Articles

Step 2. Evaluating Articles

Step 3. Acquiring Articles 

Step 4. Using Articles

B. Books

Step 1. How to Find Books on a subject
Step 2. Evaluating Books
Step 3. Acquiring Books

Step 4. Using Books 

C. Computer & Internet Resources

Step 1. How to Find Internet Resources

Step 2. Evaluating and Using Internet Resources 

A. ARTICLES (AND CHAPTERS IN BOOKS)
STEP 1:  HOW TO FIND ARTICLES AND CHAPTERS IN BOOKS ON A SUBJECT IN THE FIELD OF RELIGON.
Step 1.A  Conduct a Search Using the Religion Databases on Buhl Library’s Electronic Databases. (This service is only available on-campus or off-campus through a proxy server).  The databases are listed both alphabetically and under subject headings.  Using the subject listing, go to the “Philosophy and Religion” databases.  Go to the “Religion Databases.” This is an electronic version of the American Theological Library Association’s Religion Index One and Religion Index Two. It is the single, best search engine for both scholarly and popular articles written from 1949 to the present.  
Start with a general subject search or use the advanced search function.  As with the search for books, do not perform just one search.  Rather do several searches using various key terms, time periods, names, or key word in title searches.  Again, imagine that you are trying to catch fish using a net.  Cast your net several times into the water in order to ensure that you are approaching the topic from several different directions.  To put it another way, do not trust your instincts.  Mere mortals create the subject headings under which individual articles are categorized.  Someone might be having a bad day and only listed the article under one category.  So keep searching using various terms.  
Step 1.B  Determine What Articles Might Be Useful.  When you find an article that looks like it might be useful, study of “Descriptor” line for additional key terms that might be useful to use in a key word or subject search. Sometimes an entry also has a brief precis of the article in the “Content” line.  Since scholars typically write more than one article or chapter in a book on a particular subject, repeat the search using authors’ names.  
Step 1.C  Save Everything That Looks Like It Might Be of Interest to You. The “Religion Databases” allows users to save, print, or email all of the articles, chapters in books, and book reviews.  

Step 1.D  Search JSTOR. JSTOR is available under the Cross-Disciplinary list of electronic dates listed on the Buhl Library website. JSTOR is an electronic collection of 275 scholarly journals with more than 10 million pages of previously published journal articles that are available online. One can be completely confident that the articles found through JSTOR should be classified as scholarly, not popular, articles. 
Step 1.E  Repeat the Subject Search on at least two of the following electronic databases available under the “Cross-Disciplinary” subject index on the electronic databases listed on the Buhl Library website:
1.  Academic Search Elite (access it from  “Cross-Disciplinary”) 
2.  Academic Universe (This is the old Nexus-Lexis)
3.  OmniFile Full Text Mega (using the “OmniFile Full Mega Text 1912-present” option)
If the subject is historical in nature, one should also consult the following search engines listed under the Humanities databases on the electronic databases on the Buhl Library website:

4.  America: History and Life
5.  Historical Abstracts
If the research is sociological in nature, one should also consult the following search engines listed under the Social Sciences databases on the electronic databases on the Buhl Library website:
6.  Social Sciences Full Text (click on the “Social Sciences Full Text” box and enter search)
7.  Sociological Abstracts
STEP 2  EVALUATING THE SCHOLARLY CHARACTER OF ARTICLES AND CHAPTERS IN BOOKS
Step 2.A  Blind Peer-Review: The Key to Differentiating Between Scholarly and Popular Articles. Like scholarly books, scholarly articles go through a blind peer-review process that is intended to safeguard the quality of the material. For example, when an author submits an article to a scholarly journal for consideration to be published, the manuscript is sent out to one or more recognized scholars in the field for evaluation. The manuscript is sent out anonymously in order to insure that the work is evaluated solely on the basis of the scholarship and the contribution that the piece makes to the academic discipline.  By contrast, popular articles are typically published in newspapers and commercial magazines, including religious periodicals.  Whereas the authors of scholarly articles are not paid for their work, authors of popular pieces are often paid for their work. This distinction is not to suggest that one should simply distrust all popular publications for even they undergo some sort of editorial review by their publishers. However, it does mean that scholarly articles are usually more trustworthy. 
Step 2.B  Determining if an Article Is Scholarly or Popular in Character. 

The following check-list describes some of the general characteristics of a scholarly article:

· The author has a Ph.D. in the field in which he or she is writing. 

· The author is teaching at a college, university, or seminary.

· The article has a great deal of documentation. In other words, the article has dozens of footnotes or endnotes to primary sources, such as philosophical treatises, personal letters, archival sources, and the like.  The article also cites secondary sources, books and journal, articles that are also of a scholarly character. 

· Sometimes the article includes an extensive bibliography.

· The typical scholarly article is 20-40 pages in length.

· The article is not published in a commercial magazine or newspaper.
· Sometimes in the first footnote or endnote, the author makes mention that the article was first presented as a paper at an academic conference. 

· The general purpose of a scholarly article is to provide the reader with dependable information and a useful interpretation of the subject under examination. To be sure, a scholarly book will make an argument based on primary sources and interact constructively and critically with other interpretations. But this differs greatly from a popular article which is often superficial or devotional in orientation.
Remember a scholarly article might not have all these characteristics. This list just describes the “family resemblance” of a scholarly article. 

The following check-list describes some of the general characteristics of a popular article:

· The author does not have a Ph.D. in the field in which he or she is writing. 

· The author does not have a teaching position at a college, university, or seminary.

· The article does not have much documentation. In other words, there are few if any footnotes or endnotes to primary or secondary sources (as differentiated above). 

· The typical popular article is 2-15 pages in length.

· Often genuine scholars teaching at academic institutions publish popular articles but the fact that the author is a scholar does not necessarily make the article a scholarly one. 

· The general purpose of a popular article can take several shapes. Sometimes it is simply to provide the reader with useful scholarly information but on a very simplistic format. Other times, it might be more of an opinion piece, editorial, or commentary. Sometimes, a popular article is superficial, devotional in orientation, or shameless propaganda. 

· The single-best indicator of whether an article in question is a popular one is that it is published in a commercial magazine or a newspaper.
Remember a popular article might not have all these characteristics. This list just describes the “family resemblance” of a popular article. 

Three Key Rules for Determining if an article is scholarly or popular in character:

Rule #1.  Articles in newspapers should typically be considered popular.

Rule #2.  Articles published in magazines should typically be considered popular.

Rule #3.  Articles published in scholarly journals should typically be considered scholarly.

Step 2.C  Determining if the Article is Published in a Scholarly Journal or a Popular Magazine (or Newspaper).  While differentiating between a newspaper and a magazine or journal is easy, the distinction between a scholarly journal and a popular publication is not always so clear.  So how can one ascertain the difference between the two?  One needs to evaluate the exact nature of the publication.  
Step 2.C.1 Evaluating the general characteristics of a scholarly journal.

Here is a checklist of the general characteristics of a scholarly journal:

· Scholarly journals have specific guidelines for submissions usually published on the inside cover of the journal or on one of the first or last pages of the journal.
· Scholarly journals do not pay authors for their work.
· Scholarly journals typically have few paid advertisements. What advertisements they do include are typically for scholarly books or announcements regarding forthcoming scholarly conferences.

· Scholarly journals are usually published only two, three or four times a year, but rarely monthly. 

· Scholarly journals are usually published by professional associations, a seminary or university, or university presses.

· Examples of scholarly professional organizations that publish journals are the American Academy of Religion’s Journal of the American Academy of Religion  and the American Society of Church History’s journal Church History.

· An example of a scholarly journal published by a seminary is Theology Today, published at Princeton Seminary.

· Examples of scholarly journals published by a university press are the Journal of Religion, published by the University of Chicago Press, or the Journal of Ecclesiastical History, published by Cambridge University Press.

Step 2.C.2 Evaluating the general characteristics of a popular periodical.

Here is a checklist of the general characteristics of a popular periodical:
· Popular periodicals do not encourage authors to submit their works for consideration for publication.  Instead, popular periodicals typically solicit materials from authors but do not advertise this fact. 

· Popular publications pay authors for their work but do not advertise this fact.
· Since popular magazines are typically commercial enterprises, they rely upon paid advertisements, not individual or institutional subscriptions, to keep the periodical financially solvent. Consequently, popular publications typically include lots of paid advertisements for everything from movies, diet books, online educational institutions, vacation spots, to corn flakes. They often include a section of advertisements at the end of the magazine, printed in small font.

· Popular periodicals are often published weekly, bi-weekly, or monthly. 

Step 2.C.3 To determine with complete certainty that a publication is either scholarly or popular, there are three additional steps that a researcher should take. First, check the Alphabetical Periodical List on the Periodical listing on the Buhl Library website. Those journals that are peer-reviewed (and therefore considered scholarly) have an annotation in red labeling them as refereed.  If a periodical is not labeled refereed in red, then one can be fairly safe in assuming that any article in the periodical is not considered to be scholarly.  
Step 2.C.4  Check the E-Journal List on the Periodical listing on the Buhl Library website. Those journals that are peer-reviewed (and therefore considered scholarly) have an annotation in red labeling them as refereed.  If a periodical does not have the annotation refereed in red, then one can be fairly safe in assuming that any article in the periodical is not scholarly.  

Step 2.C.5  If neither Step #1 nor Step #2 clarifies the issue, then check Ulrich’s Periodical Directory, which is available under the electronic databases on the Buhl Library’s website. (It is only available on campus or off-campus through a proxy server.) Using the “exact title search” function, search for the title under examination. Under “Document Type” it will specify if the title is an “academic/scholarly” periodical. By contrast, popular periodicals will be described as “magazine/consumer.”

Step 2.C.6  If you are still uncertain if a periodical is either scholarly or popular, then consult one of the trained reference librarians in the library. Be sure to ask them specifically to help you determine if a periodical is considered to be a scholarly, peer-reviewed periodical or not.
Step 2.D  Determining if a Chapter in a Book is a Scholarly or Popular Publication. Like books and articles, collections of essays can be either scholarly or popular in orientation. 
Step 2.D.1  Using the same procedures outline below (Section B: Books: Step 2.D, Step 2.E, Step 4.A, Step 5.B), determine if the essay under examination is published in either a scholarly or popular book.  Since collections of essays are usually not reviewed in scholarly journals, it is less likely that one will find book reviews (as outlined below in Section B: Books: Step 2.D above).  
Step 2.D.2  Use the checklist of characteristics of scholarly articles and popular articles (as outlined above in Section A: Articles: Step 2.B).
STEP 3.  SECURING THE ARTICLES AND CHAPTERS IN BOOKS UNDER EXAMINATION  Having ascertained a list of potential articles and chapters in books that might be useful for your research paper, now you need to obtain those articles and chapters in books.  
Step 3.A  Securing Articles. Journal articles are available to researchers in four different forms: (1) hard copies shelved in the Buhl Library; (2) microfilm editions shelved in the Buhl Library; (3) as an E-Journal (available through Buhl Library’s direct subscription to the journal’s publisher, through an electronic clearinghouse, or through a subscription to an electronic database); (4) or through Buhl Library’s Document Delivery Service.
Step 3.A.1  Check Henry, the online catalogue at the Buhl Library. Do a title search for the journal. If we have the journal, simply go to the library and read or copy the article. If we do not have the journal continue, with Step #3.A.2. 
Step 3.A.2  Check the Alphabetical Periodical List on the Periodical listing on the Buhl Library website. If we have an electronic subscription to the journal, access the journal by clicking on the hyperlink to the journal publisher or electronic database. Once you get to the electronic subscription, you will need to do a author and title search for the particular journal. You should be able to save or print the journal article. 
Step 3.A.3  Check the E-Journal List on the Periodical listing on the Buhl Library website. If we have an electronic subscription to the journal, access the journal by clicking on the hyperlink to journal publisher or electronic database. Once you get to the electronic subscription, you will need to do a author and title search for the particular journal. You should be able to save or print the journal article.

Step 3.A.4  If all else fails, request the article from Document Delivery from Interlibrary Loan Services using the Document Delivery request form on Buhl Library’s website. 
Step 3.B  To Secure Chapters in Books. Chapters in books can be secured either in the Buhl Library or through Interlibrary Loan.
Step 3.B.1  Check Henry, the online catalogue at the Buhl Library. Do a title search for the book in which the chapter appears.  If we have the book, simply go to the library and read or copy the chapter. If we do not have the book, continue with Step #3.B.2. 

Step 3.B.2  If the Buhl Library does not have the book in which the chapter appears, request the book from Interlibrary Loan Services using the Interlibrary Loan request form on Buhl Library’s website. 
STEP 4  USING MATERIAL FROM SCHOLARLY AND POPULAR ARTICLES AND CHAPTERS IN BOOKS
Step 4.A  Differentiate Between Primary and Secondary Sources. One of the basic distinctions that students should hold in mind when using articles and chapters in books is that some should be considered primary sources while others viewed as secondary sources.  This distinction depends upon the exact purpose of a paper.  For example, if a student is writing a paper about Mormon attitudes toward family life then works by Mormons about the family would provide excellent primary source evidence.  For example, Brian Fogg, “The More We Get Together,” Dialogue: A Journal of Mormon Thought 27 (1994): 109-119, would offer a helpful insider’s perspective on the topic and therefore constitute a primary-source. While the article might provide useful information about Mormon attitudes toward the family, it should not automatically be considered a secondary source because it is written from an “insider’s” perspective, which might very well be rather partisan. A secondary source is typically less partisan and more analytical in orientation. In addition to primary sources, a student would also need to have useful secondary sources that would help him or her contextual primary source arguments as well as help him or her construct his or her argument in light of contemporary scholarship on the topic.  For example, for a paper on the topic of Mormon families a useful secondary source that might provide helpful information would be George Jarvis, “Demographic Characteristics of the Mormon Family in Canada,” Mormon Presence in Canada (Edmonton: University of Alberta, 1990), 281-301. However, just because an article or chapter in a book is written by an insider it does not necessarily mean that it might not offer helpful analytical information. For example, Tim Heaton, “Four Characteristics of the Mormon Family: Contemporary Research on Chastity, Conjugality, Children, and Chauvinism,” Dialogue: A Journal of Mormon Thought 20 (1987): 101-114, might provide helpful sociological data on the subject.   

Step 4.B  Using Scholarly and Popular Articles and Chapters in Books. Perhaps even more challenging than differentiating between primary and secondary sources is actually using scholarly and popular articles and chapters in books.  

Scholarly articles and chapters in books are especially good for:

· Finding useful primary source evidence.

· Finding helpful secondary source evidence. In particular, scholarly articles and chapters in books:

· provide basic factual information that answers the who, when, what, where, and why questions under examination.

· provide one interpretative perspective on a particular topic.  Remember, all scholars write from a particular interpretative perspective and one should keep in mind the fact that there are often more than one viable interpretative perspective on any issue. This qualification is not to say that all scholars are simply partisans devoted to propagating half-truths, misinterpretation, and distorted interpretations that overlook counter-factual information but rather that they consider certain cultural, economic, social, philosophical, or theological issues more germane than other issues. 

· In general, one can depend more confidently upon scholarly articles and chapters books than popular articles and chapters in books.

Popular articles and chapters in books are good for:

· Finding primary source evidence.  
· Understanding partisan perspectives on a given topic. 
· Finding a misinformed argument over against which to frame one’s own argument.
· In general, one should not rely too heavily or too uncritically upon popular articles and chapters in books.
B. BOOKS

STEP 1. HOW TO FIND BOOKS ON A SUBJECT IN THE FIELD OF RELIGON.
Step 1.A. Conduct a Search at a Major Research Library. This is the best way to find books on a particular subject.  Start at one of these online catalogues:

1. Andover-Harvard Divinity School Library (Researchers have to use Harvard’s HOLLIS online catalogue) 

2. Divinity Library, Vanderbilt University
3. School of Theology Library, Boston University
4. Pitts Theological Library, Emory University
5. The American Theological Library Association (This is a link to the ATLA’s Theological Online Catalogue Index with links to hundreds of other theological library catalogues) 
Step 1.B Do Not Perform Just One Search.  Rather do several searches using various terms, time periods, names, or partial titles.  Imagine that you are trying to catch fish using a net. Your initial objective should be to gather as many fish as you can. So you will need to cast your net into the waters several times to ensure that you are approaching the topic from several different directions.  If you find a book, do an author search and see if the person has written other studies on the subject.

Step 1.C Look for the Library of Congress Subject Headings. When you find books that might be of interest, search the Library of Congress subject headings under which the book has been catalogued.  These subject headings are typically listed beneath the bibliographic information.  Sometimes initial searches produce a list of titles under “brief record.” To find the subject headings, one might need to click on the hyperlink to “detailed record.” At this point, you can either repeat the subject search using these terms or simply click on the hyperlink to the particular subject headings in order to examine these titles. If you have the actual book, on the reverse side of the title page is listed the bibliographic information, including what categories the book has been catalogued in using the Library of Congress subject headings. 

Step 1.D Repeat this Subject Search at Two or Three (or More) Theological Libraries. Do not assume that one library, even Harvard, has everything.  

Step 1.E  Just to Cover All Bases, Check the Library of Congress Online Catalogue for Additional Sources. Do a subject search.

Step 1.F  Save All the Titles that You Catch.  Most online catalogues allow users to save, email, or print information.  As a last resort, simply write down all the bibliographic information using an old-fashioned pencil and pad!

STEP 2:  EVALUATING THE SCHOLARLY CHARACTER OF BOOKS
Step 2.A  The Key To Differentiating Between Scholarly Books and Popular Books: Blind Peer-Review. Scholarly books are blind peer-reviewed (or refereed or academic). Blind peer-reviewed means that when an author submits a book to a publisher for consideration to be published, the publisher sends the manuscript to one, or more commonly two, recognized scholars in the field for evaluation. The manuscript is sent out anonymously in order to insure that the work is evaluated solely on the basis of the scholarship and the contribution that the work makes to the academic discipline.  By contrast, publishers of popular books do not typically subject the book to this rigorous blind peer-review process. This distinction is not to suggest that one should simply distrust all popular publications for even they undergo some sort of editorial review by their publishers. The book itself will not specify if it has been blind peer-reviewed. So researchers will have to determine if the book is a scholarly or a popular book in order to ascertain if it has undergone the blind peer-review process. 

Step 2.B  Determine Who Published the Book. There are two types of presses that publish scholarly books: university presses and trade presses. Historically, university presses are non-profit businesses whereas trade presses are for-profit. Today, however, that distinction is less true. In general terms, books published with university presses are more scholarly than those published by trade presses. For example, Oxford University Press is a scholarly publisher whereas Harper is a trade press.  But some trade presses publish scholarly books.  Thus, one cannot rely simply upon distinction between university presses and trade presses to determine if a work is a scholarly or popular book, but one should be aware of it. Whereas scholarly books are often published by trade presses, popular books are almost never published by university presses. Popular books are published by trade presses. 

Step 2.C  Determining If a Book Is a Scholarly Book. Differentiating between a scholarly book and a popular book can be difficult.  

The following check-list describes some of the general characteristics of a scholarly book:

· The author has a Ph.D. in the field in which he or she is writing. 

· The author is teaching at a college, university, or seminary.

· The book has a great deal of documentation. In other words, the book has dozens of footnotes or endnotes to primary sources, such as philosophical treatises, personal letters, archival sources, and the like.  The book also cites secondary sources, books and journal articles that are also of a scholarly character. 

· The book has an extensive bibliography. This characteristic is less true today than fifteen years ago. Moreover, many collections of essays do not have a bibliography.

· The book has a lengthy index to names, places, works, etc.

· The book is usually more than 200 pages in length.

· The book is only available in hardback at a price of $30 or more.

· The general purpose of a scholarly book is to provide the reader with dependable information and a useful interpretation of the subject under examination. To be sure, a scholarly book will make an argument based on primary sources and interact constructively and critically with other interpretations. But this differs greatly from a popular book which is often superficial and/or devotional in orientation.
Remember a scholarly book might not have all these characteristics. This list just describes the “family resemblance” of a scholarly book. 

Step 2.D Finding Book Reviews to Determine If a Book Is a Scholarly Book. While the above describes the general characteristics of a scholarly book, the single best way to determine if a book is a scholarly work is to read book reviews published in scholarly journals. How can one find book reviews to determine if  a book is a scholarly or a popular work? 

Step 2.D.1  Go to the electronic databases on the Buhl Library website: http://hbl.gcc.edu/databases-abcdescript.htm (one has to be on-campus or be able to dial-in to use these databases).  

In the field of religion, there are four useful databases:

1. Religion Databases (this is the best one, so use it first!)

2. Academic Search Elite
3. OmniFile Full Text Mega (select Humanities Full Text subset) 

4. Wilson's Full-Text Biographical Database
Using a title and/or author search, search for book reviews. 

Step 2.D.2  Evaluate the book review.  What are the characteristics of a book review that indicates that the book itself is a scholarly book? 

The following checklist describes some of the characteristics of a scholarly book review:

· The reviewer is teaching at an academic institution.

· The reviewer will likely comment on the scholarly character of the book.  

Step 2.D.3  Evaluate whether the review is published in a scholarly journal. This step might be difficult so use the following guidelines to determine if a review is published in a scholarly journal.  

The following checklist provides some general characteristics of a scholarly journal: 

· Scholarly journals are usually published two, three or four times a year, but rarely monthly and never weekly. 

· Scholarly journals are usually published by professional associations, seminaries or universities, or university presses.

· Examples of scholarly professional organizations that publish journals are The American Academy of Religion’s Journal of the American Academy of Religion  and the American Society of Church History’s journal Church History.

· An example of a scholarly journal published by a seminary is Theology Today, published at Princeton Seminary.

· An example of a scholarly journal published by a university press is the Journal of Religion, published by the University of Chicago Press or the Journal of Ecclesiastical History, published by Cambridge University Press.

· Nevertheless, sometimes scholarly books are reviewed in popular publications, such as Christianity Today, Christian Century, Atlantic Monthly, or the New York Times Review of Books. 

Step 2.D.4  If you are still unsure if a periodical is scholarly to popular, there is still one additional tactic to take. 

· In addition to the above characteristics of a scholarly journal, one can also check Ulrich’s Periodical Directory, which is available under the electronic databases on the Buhl Library’s website. (It is only available on campus or off-campus through a proxy server.) 

· Using the “exact title search” function, find the title. Under “Document Type” it will specify if the title is “academic/scholarly.” 

· By contrast, popular periodicals will be described as “magazine/consumer.”

Step 2.E. Determining If a Book Is a Popular Book. While scholars write lots of popular books, not all popular books are genuinely scholarly. 

The following check-list describes some of the general characteristics of a popular book (when compared with the characteristics of a scholarly book listed in Step 2.C):

· Often the author does not have an earned Ph.D. Sometimes, the author might have an advanced degree but is writing outside of his or her field of expertise. 

· The author is not teaching at a credible academic institution or at some well-respected “think-tank.”  Sometimes the author’s biography, professional identity, and background is not entirely clear.

· The book has minimal scholarly documentation.  

· The book has a modest bibliography.

· The book typically has no index.

· The book is often less than 200 pages.

· The book is only available in paperback at a price of $25 or less.

· The book is published by a trade press.

· A careful search of book reviews in scholarly journals (as outlined in Step 2.D) indicates that the book is considered a popular book by scholars working in the field or simply not reviewed at all. 

Remember a popular book might not have all these characteristics. This list just describes the “family resemblance” of a popular book. 

STEP 3:  SECURING THE BOOKS UNDER EXAMINATION.
Step 3.A  Check the Buhl Library Online Catalogue. 

Step 3.A.1  Having collected a bibliography from the online search of research libraries’ card catalogues (Step 1.A-1.F above) and determined which books are scholarly and popular, go to Henry, Buhl Library’s online catalogue, and find out which books the library possesses. 

Step 3.B  Go to the Front Door of the Buhl Library, Open It, and Go Inside! Check out of the library those books that are available.

Step 3.C  Make an Interlibrary Loan Request for Those Books Not Available in the Buhl Library. The information and forms needed to request library books through Interlibrary Loan are available online (at http://hbl.gcc.edu/interlibraryloanservice.htm). 

STEP 4  USING MATERIAL FROM SCHOLARLY AND POPULAR BOOKS
Step 4.A  Differentiate Between Primary and Secondary Sources. One of the basic distinctions that students should hold in mind when using books is that some should be considered primary sources while others viewed as secondary sources.  This distinction depends upon the exact purpose of a paper.  For example, if a student is writing a paper on John Calvin’s view of predestination, an excellent primary source would be Calvin’s own Institutes of the Christian Religion. A useful secondary source would be William J. Bouswma’s John Calvin: A Sixteen Century Portrait (New York: Oxford University Press, 1988). 

However, if a student were writing a paper on different contemporary interpretations of the influence of sixteenth-century French humanism on Calvin’s theology, the subject matter would not be Calvin per se but rather different modern-day historians’ understandings of how humanism impacted Calvin’s educational experience, his hermeneutic, and his theological and philosophical commitments.  Consequently, Bouswma’s John Calvin and T.H.L. Parker’s John Calvin (Thing: Lion, 1975), and Alister E. McGrath’s A Life of John Calvin (Oxford: Basil Blackwell, 1990) would constitute primary sources.  If one found a scholarly book or scholarly articles describing, evaluating, and summarizing the ongoing debate among historians on the influence of humanism on Calvin’s thought, these works would constitute secondary sources.  

So how one uses books should be guided by the larger purpose of the research paper. 

Step 4.B  Using Scholarly and Popular Books. Perhaps even more challenging than differentiating between primary and secondary sources is actually using scholarly and popular books.  

Scholarly books are especially good for:

· Finding useful primary source evidence.

· Finding helpful secondary source evidence. In particular, scholarly books:

· provide basic factual information that answers the who, when, what, where, and why questions under examination.

· provide one interpretative perspective on a particular topic.  Remember, all scholars write from a particular interpretative perspective and one should keep in mind the fact that there are often more than one viable interpretative perspective on any issue. This qualification is not to say that all scholars are simply partisans devoted to propagating half-truths, misinterpretation, and distorted interpretations that overlook counter-factual information but rather that they consider certain cultural, economic, social, philosophical, or theological issues more germane than other issues. 

· In general, one can depend more heavily upon scholarly books than popular ones.

Popular books are good for:

· Finding primary source evidence.  
· Finding a misinformed argument that might provide a useful foil to frame one’s own argument against. 
· In general, one should be more not to rely too heavily or too uncritically upon popular books.  They are often good for a general overview.
C. INTERNET SOURCES

STEP 1 FINDING, EVALUATING, AND USING MATERIALS FOUND ON THE INTERNET
Step 1.A  Some Preliminary Words of Caution: Use The Internet At Your Own Scholarly Risk.
1. Begin with the assumption that 99.999% of the material on the web is garbage.  Why should one make this assumption you ask?  Because the World Wide Web is the world’s largest vanity press.  Unlike books and articles, there is virtually no editorial oversight of material put out on the web.  Any crackpot with a PC can create a website and “publish” his or her rantings and present them as well-established facts.  Moreover, one can publish his or her material anonymously, under the name of someone else, or under the name of a fictitious person or some erstwhile cyber-organization. Since there is no well-established filtering process to check the accuracy of material placed on the web, one should be very suspicious of everything on it. Consequently, information (and mis-information) of the widest range of quality, written by authors of an equally wide range of ability, can easily be posted on the web. So one must be extremely judicious.
2.  According to Nancy O’Harlon, a librarian at Ohio State University, “Taking all kinds of Web information into account, there are 550 billion Web-connected documents and 95% of this information is publicly accessible. 7.3 million new pages are added to the Web per day.”
 Consequently, the amount of garbage on the web is truly immense and being added to daily.
Step 1.B Using Smart Search Techniques
Step 1.B.1  Differentiate between web directories and web indexes.  Web directories are lists of Internet sites that have been complied by a knowledgeable editor.  For example, the Wabash Center Guide to Internet Resources is a metadirectory of websites related to religion. By contrast, a web index is created by software programs called “spiders” or “robots.” They crawl through the internet, gather information, and store them in large indices or lists.  For example, if one does a google.com search for the term “Buddhism,” one will get more than 1 million hits on sites having something to do with Buddhism. 
Step 1.B.2  Use search qualifiers to enhance your success when searching large web indices.
  

· To require that all the key terms that you are looking for are included in each document include a plus sign (+) before each term.  For example: Buddhism + United States + Prejudice
· To eliminate terms from a key word search, include the minus sign (-) before each term.  For example:  Buddhism + United States – India

· To search for words that should be treated as a phrase include quotation marks around the phrase.  For example, “declaration of independence.”
Step 1.B.3  Develop intelligent limiting strategies to further refine your search. Keyword searches of web indices can produce millions of hits. For example, a Google search of the term “Buddhism” produced 1,070,000 hits (on August 15, 2002).  It would be impossible to intelligently review all these hits without losing one’s sanity.  Consequently, it is necessary to refine one’s search. Most search engines allow users to limit or filter search results by including different variables.  For example, using the “advance search” function on google, one can refine the search to the key word Buddhism “with the exact phrase” United States plus “with at least one of the words” twentieth century “without the words” nineteenth century. This produces a more manageable list of potentially useful resources.
Step 1.B.4  Do not assume that one search is sufficient to glean all that is available on the web.  Perform repeated searches using synonyms, alternative spellings, and related key terms. 

Step 1.B.5  Look for internet directories.  In general terms, internet directories can provide more immediately useful links to resources than ill-defined broad searches of web indices.  For example, the Material History of American Religion website at Vanderbilt University contains objects, documents, an online journal, and links to other online resources. Perhaps the best online internet directory for the academic study of religion is the Wabash Center Guide to Internet Resources. 
Step 1.B.6  Keep a running list of potentially useful websites by creating a folder on your web browser and adding them to the folder. This way you will be able to easily evaluate the material.
STEP 2 EVALUATING AND USING MATERIALS FOUND ON THE INTERNET
Step 2.  Get Some Training on Evaluating Material Found on the Web
Step 2.A.1  Be humble! Do not make the fatal mistake of assuming that you are inherently competent to correctly evaluate material that you find on the web without some training.  This is the most crucial step in using Internet material. 
Step 2.A.2  Get some training in evaluating material on the web.  Netutor.com, which is provided online by the Ohio State University Library, offers a very user-friendly interactive Internet tutorial training program.  It takes 15-20 minutes to complete the Evaluation of Web Sites tutorial program. It is well spent time.
Step 2.A.3  If you did not complete Step 2.A.2, go back and do it!

Step 2.B  Evaluating the Authorship of Material Published on the Web  The first criterion for evaluating material on the web is to ascertain who actually published it.  The goal here is to determine if the person is a credible authority on what he or she writes or just some crackpot pontificating. 
Here is a check list for evaluating the credibility of an author: 

· Exactly who is the author? Is his or her name clearly and easily identifiable?

· Does the person provide an email address so that he or she can be contacted? Contact the person regarding his or her background and expertise.
· Does the person provide a postal address? Contact the person regarding his or her background and expertise. 
· Does the person provide a phone number? Call the person and ask about his or her background and expertise.

· Is the author writing in the field of his or her expertise? Does the author have the academic credentials, such as a Ph.D., to be writing in the field?  Does the author have a link to his or her curriculum vitae?
· Does the person teach at a legitimate academic institution?

· In the search for books and articles, is the author mentioned in a positive fashion by another recognized authority in the field?

· Are there links to the person’s website from other websites that are recognized authorities in the field?

· Does a web search of the author produce any other items, such as book reviews or some other form of critical analysis, that would indicate the author’s credibility?

· Perhaps the most crucial way to determine whether an author is a well-known expert in the field is to check to see if the person has actually published on paper something in the field. Use the above-described steps for searching for and evaluating books and articles (Steps 1-6). Can you find scholarly book reviews of the person’s written work that would indicate something about their credibility (Step 2.D)?  If the person has no legitimate scholarly books or articles, handle the material with a high degree of caution and even greater suspicion.
Step 2.C  Evaluating the Publisher  A second key factor in evaluating Internet resources is to consider who is publishing the material.  Whereas books and articles undergo an editorial process, this is not the case with most material posted on the web.  So determining who exactly is the publisher is critical for evaluating the credibility and usefulness of material. There are several important factors to consider in evaluating the publisher.
Step 2.C.1  What is the Publisher’s URL (Uniform Resource Locator)?  This is the Internet address found on the web browser. For example, the URL where this guide can be found on the internet is

http://science.gcc.edu/reli/kemeny/Guidelines%20for%20Evaluating%20Publlshed%20Works.doc
The first part of the URL reveals what type of information is being transmitted and what part of the server is being accessed.  The most common type is http: (or hypertext).  The second part is the server.domain.  This is the address of the server itself. Most servers have three parts.  The actual name of the server (e.g., www) and the domain (e.g., gcc).  For servers outside of the United States, the two letter abbreviation of the country is also included. For example, .jp represents Japan and .no stands for Norway.  This is followed by the domain type and then the subdirectory (e.g. /reli/kemeny/). 
The key is to determine the nature of the domain. There are several different types of domains:
· .edu represents an educational institution (such as gcc.edu)
· .org represents an organization (such as peacecorps.org)
· .gov represents a government site (such as loc.gov) 
· .com represents a commercial site (such as yahoo.com) 
· .net represents a network site (such as infonline.net) 
· .mil represents a military site (such as army.mil)
Step 2.C.2  Evaluating the URL. In general terms, domain codes can provide some useful information in evaluating a website.  Today, the distinctions between .com, .org, and .net sites have been blurred whereas .gov still indicates that it is a United States government site and .edu indicates it is an educational institution. 
Step 2.C.3  Determining if the site is for information, advocacy, or commercial purposes.  In general terms the following list indicates the general purpose of domain names.

· .edu sites tend to have more credibility than other sites for obtaining trustworthy information. 

· .gov sites typically provide trustworthy information. 

· .org sites tend to represent the interests of particular advocacy groups and should be handled with more caution than .edu or .gov sites.
· .com are usually commercial sites and thus want to sell users something or are advocating some cause. 

· .net are simply network sites that may have useful information on particular subdirectories. 

· .mil sites can have useful information.
Step 2.C.4  Does the URL have a tilde (~)?  If you see a tilde (~) as part of the URL, then the site is likely a personal webpage created by someone given space on the web server. This is especially true of .edu and .net domains.  Consequently, these pages may or may not represent the views of the domain.  Sometimes these sites are legitimate and credible sources of information.  For example, my friend Christian Smith has a personal website (http://www.unc.edu/~cssmith/) on the sociology department’s website at the University of North Carolina in Chapel Hill. He has posted some useful links to internet resources.  Other times, however, personal websites are little more than vanity presses. Anything one finds using Yahoo.com’s geocities should be initially treated as a vanity website.  See, for example, http://pages.yahoo.com/nhrp?o=reverendabie&p=ChurchofMeaningfulLife.html&pos=10&f=all&h=/religion___beliefs/spirituality 
Step 2.C.5 If the site has a tilde (~), repeat Step 2.B above to determine the credibility of the author.
Step 2.C.6  When using information generated by using one of the search engines available on the Internet, such as google.com or AltaVista.com, remember that some internet search engines actually sell their top space—those items listed on the first few pages of a web search—to advertisers who actually pay the search engines for the space. 
Step 2.D  Evaluating the Purpose of the Website. Exactly what is the purpose of this website?  Answering this question is also important for determining how trustworthy the material on it is and also how one should use the material.
Step 2.D.1  Determine the primary purpose and publisher of the website.  net.TUTOR provides helpful distinctions between advocacy, commercial, and informational websites.  

Advocacy Websites (or “soap box” website). Their primary purpose is to sway opinion. They are produced by individuals or organizations with a definite set of beliefs and they want readers to be persuaded to their particular point of view.  
Information Websites. Their primary purpose is to provide access to useful information and services.  Information websites are typically produced by legitimate education institutions, government agencies, publishers, and individuals.
Commercial Websites. Their primary purpose is to promote or sell products and services.  
Step 2.D.2  Students who search for information about religion on the Internet must keep in mind that the web constitutes a new form of the public square, albeit one now located in cyberspace.  Just like religious groups today often times hold public meetings in public spaces, such as the Nation of Islam’s Million Man March on Washington, D.C. in October of 1995, a Promise Keepers gathering at Reunion Arena in Dallas in August of 2002, or a street preacher in Times Square in New York City, this new-found public square allows anyone with a theological agenda, hobbyhorse, or sacred cow to pontificate anything they want without fear of censorship.  So one must be painstakingly careful to determine if the website is advocating a particular belief system (such as http://www.belief.net) or, for that matter, an unbelief system (such as http://www.atheists.com).   
Step 2.D.3  Students must differentiate between web resources that are about religion and those web resources that advocate religion.  In my opinion, there is more information advocating religion on the web than there is scholarly resources about religion on the web.  For example, the Church of Latter-Day Saints website is an advocacy website whereas the Center for the Study of Religion and American Culture is an informational website. 
Step 2.D.4  Sometimes useful Advocacy Websites are links from useful informational websites about religion. To complicate matters even further, sometime very useful information by groups advocating for a particular religion are links to informational websites devoted to academic study of religion. For example, The Pluralism Project at Harvard Divinity School is an excellent resource about the different world religions in America today. Within The Pluralism Project’s website are links to websites that advocate for a particular religion, such as the Council of Hindu Temples of North America. 
Step 2.D.5  Look for the “About This Site” hyperlink that describes the mission or goals for the site. Does it clearly suggest that the author and publisher are advocating a particular position or set of beliefs? 
Step 2.D.6  Look for membership applications or requests for contributions of money or time. If there is one, then this is likely an Advocacy website.
Step 2.D.7  Look for advertisements within the website. Are they trying to sell anything? Books? Magazine subscriptions? Dating services? College degrees?  Are there pop up boxes selling services? Is there a “giftshop”? If they want to sell you something, then this is most likely a commercial website.
Step 2.D.8  Consider the URL. If it is a .com then it is clearly a commercial site. A .org suggests that the site is a non-profit organization and might be an advocacy website. A .edu indicates that it is either an informational website or an advocacy website. (Review the rules for evaluating personal websites labeled with the tilde (~) as described above (Step 2.C). A .gov suggests that it is most likely an informational website.
Step 2.D.9  Review the checklists for identifying Advocacy, Informational, and Commercial websites.

Here is a checklist for determining if the website is produced by an Advocacy group: 

· The URL is .org.
· The “About This Site” statement indicates that the group is advancing some particular religious cause or agenda.
· There is no “About This Site” statement.
· The group asks for donations.
· The group sells books, magazines, religious items, or other services.
· The material posted on the website is clearly advocates a particular religious belief system without constructively interacting with opposing points of view. 

· The material posted on the website clearly advocates a particular belief system and aggressively refutes opposing viewpoints.
Remember, not all advocacy websites will meet all of the above-listed criteria.

Here is a checklist for determining if the website is produced by an Informational group: 

· The URL is .edu.
· The “About This Site” statement clearly indicates that the purpose of the site is informational and not advocating some particular religious agenda.
· The author and publisher of the site have credible academic credentials.
· The author and publisher of the site are located at a legitimate educational institution.

· There are no requests for donations of money or time.
· The site is not trying to sell books, magazines, or other services.

Remember, not all informational websites will meet all of the above-listed criteria.
Here is a checklist for determining if the website is produced by a Commercial group: 

· The URL is .com.
· The “About This Site” statement indicates that at least one of the site’s purposes is to sell stuff. 
· The site clearly sells materials and services.
· The site accepts donations of money and time.

Remember, not all commercial websites will meet all of the above-listed criteria.

Step 2.E  Evaluating Who Recognizes the Website Under Review
 What do other websites think of the website under examination? 
Step 2.E.1  Do other websites link to the site under evaluation?

Step 2.E.2  Are there any reviews of the site?

Step 2.E.3  Use a web index to find pages that link to a site. Both AltaVista.com and Google.com allow one to search for sites that link to a particular URL. 
Step 2.E.3.A Directions for searching links to a website using www.altavista.com. 
Type into altavista.com web browser the URL of the website under evaluation. After AltaVista finds the website it offers the following services: 

· Find all websites in the AltaVista index linking to (URL of site).
· Find all results in AltaVista index on (URL of site).
2. Click on the Find all websites in the AltaVista index linking to (URL of site).
3. The  more websites that link to the website under evaluation, the better. And the more credible the websites that have links to the website under evaluation the better.
Step 2.E.3.B Directions for searching links to a website using www.google.com. 

1.  Type in the URL of the website under evaluation into the web browser. After Google finds the website it offers the following services:
Google can show you the following information for this URL:

· Show Google’s caches of (URL of site).
· Find web pages that are similar to (URL of site).
· Find web pages that link to (URL of site).
· Find web pages that contain the term (URL of site).
2. Click on the Find web pages that link to (URL of site).
3. The more websites that link to the website under evaluation, the better. And the more credible the websites that have links to the website under evaluation the better.
Step 2.E.4.  Check to see whether the website under evaluation has been reviewed and chosen for inclusion in the selective web directory the Librarian’s Index to the Internet. If it has been included, this is a good indicator that the website is a fairly trustworthy source of information.
Step 2.F  Evaluating the Accuracy of the Information on the Website.  Checking the accuracy of the information on a website is an excellent way of evaluating the trustworthiness of a website.  
Here is a checklist to review when evaluating the accuracy of a website: 

· Does the author present information that appears to be accurate?  
· Check basic factual information that can be verified in other sources.
Step 2.G  Evaluating the Point of View and Bias of the Author. Every author wants to make a persuasive argument and marshals information to substantiate his or her argument.  While no one can be entirely objective, one can certainly be fair. Determining if an author is self-conscious that his or her work represents one particular viewpoint on a religious issue is another important step in evaluating the value and usefulness of a website. 

Here is a checklist to review when evaluating how well an author makes his or her viewpoint known: 

· To what extent does the author present information as well-agreed upon fact?

· Is the author simply trying to present some simple, basic factual information or trying to make a persuasive case that attempts to convince the reader to adopt the author’s point of view? 
· Does the author present extremist points of view as well agreed upon matters of fact to which all “right-thinking” would readily concur?
· Does the author present alternative viewpoints?

· Is the author’s presentation of alternative views done in a fair manner? 
· Does the author present alternative points of view in an argumentative, dismissive, or any other polemical manner that suggests that the author might be dealing with other positions unfairlyr? 
· Does the author demonstrate knowledge of related arguments?

· Does the author demonstrate a self-conscious knowledge that he or she is writing from a particular perspective? Whether or not an author is aware of his or her place on the larger intellectual landscape can provide a useful clue to how self-conscious an author is about the nature and place of his or her particular theological viewpoint.

· Does the author treat controversial subjects in an even-handed, non-polemic manner?

· Does the author provide information about the methods and theories that inform his or her interpretation of the subject matter?
· Is the author’s point of view in agreement with the advocacy, informational, or commercial nature of the website? 
Step 2.H.  Determine if the Author Provides Evidence to Substantiate His or Her Argument. Since anyone can publish anything on the Internet, a significant clue as to the intellectual credibility of information is the degree to which documentation is provided to substantiate an argument.
Here is a checklist to review when evaluating how well an author substantiate his or her argument: 

· Is the material treated in-depth or in a superficial manner?  The more in-depth, the more credible.

· Are there references to primary sources materials (as defined in Step 1.N above) used to support the argument?
· Are there references to secondary source materials (as defined in Step 1.N above) used to support the argument?

· Is there a bibliography? Are the references to credible printed sources? Are there any scholarly books or articles cited or are the references exclusively to other Internet resources? The more scholarly resources, the more credible the website. The more references to popular sources or references to other websites, the less credible the website.
· Does the author provide documentation to alternative viewpoints? If not, be careful because the author might be creating a caricature or straw man argument. 

· Does the author cite or rely upon sources that are not listed in the references or bibliography? If yes, then treat the work with a high degree of suspicion.

· Does the author cite or rely upon unpublished data that cannot be verified? If yes, then treat the work with a high degree of suspicion.
· Is the author publishing his or her material on an advocacy, informational, or commercial website? 
Step 2.I Evaluate How Well the Material is Written. Reliable and scholarly information is typically well-written. Dubious material is often not.
Here is a checklist to review when evaluating how well material is written: 

· Are there grammatical errors (e.g., syntax problems) in the work?

· Are there spelling errors?

· Is it hokey? Does the material look like it was written while watching a football game at a disco bar?
Step 2.J  Checking the Currency of Information Given the fluid nature of information on the Internet, be very careful to observe the currency of information on the Internet. Whereas the publication date of printed books and articles clearly indicates the time when the work first entered the public marketplace of ideas, with the Internet things are not so clear. Depending upon the focus of one’s research, the date of material published on the Internet may or may not be relevant. For example, if someone is trying to find a copy of Jonathan Edwards’ sermon, “Sinners in the Hands of an Angry God,” the issue of dating is largely irrelevant. But for someone trying to find an estimate of the number of people practicing Zen Buddhism in the United States today, the currency of the information is extremely important. 
Here is a checklist to review when evaluating how current the information on a website is: 

· When was the website last updated? The more recent the date, the better.

· Is the website well maintained? Do the links work?

· Is there a “What’s New” page that indicates when content was last updated?

· When was the particular information under examination published on the Internet?

· What are the dates of the publications cited in the references and bibliography? 
· Are press releases or other materials out-of-date?
Step 2.K  Differentiate between Web Pages from Pages Found on the Web. John R. Henderson, a librarian at Ithaca College, writes: “When people speak of Web pages, they usually don’t mean books and periodicals, but book books and periodical articles are accessible through the Web. Although best-selling books aren’t yet available in full text on the Web (except for maybe a chapter), the text of many ‘classics’ (the ones that have no copyright restrictions) can be found online. These classics will include anything from historical documents to religious texts, poetry to classic children’s books. . . . Many libraries no longer subscribe to the paper version of periodicals, including peer reviewed (a.k.a. scholarly, a.k.a. refereed, a.k.a. academic), but subscribe to the online version of the journal, or Web-based periodical databases (such as those from Infotrac, Proquest Direct, or Lexis Nexis) that include articles of journals in full text.”
 
For students searching for material on religion, Henderson makes a very helpful observation. There is a great deal of useful primary source material advocating religion on the web.  But implied in his observation is the fact that most useful scholarly secondary sources are not found directly on the web.  While scholarly journal articles might be available thorugh the Internet in the form of electronic databases and e-journals (as described in Step #1 of the Articles Section; see pp. 2-3), this is different from finding scholarly secondary sources on the web.  
Step 2.L  Differentiate between Primary and Secondary Sources on the Web. Because there is so much classical religious literature in the public domain, much of it can be found, free of charge, on the web.  Moreover, much of this material is found not only at informational websites but also at advocacy websites (as described above in Step 2.C).  Consequently, students must learn to differentiate between useful primary sources found on the web and less useful secondary sources found on it.  For example, if one wants to find the seventeenth-century Reformed Presbyterian confessional statement, the Westminster Confession of Faith, the homepage of the Orthodox Presbyterian Church not only has it but has it in several different formats! Or if one wants to find an edition of the Divya Prabandham, then the Sri Vaishnava home page is an excellent resource to find this sacred text of one of Hinduism’s preeminent religious traditions.

Step 2.M  Depending on One’s Research Topic, Advocacy Groups Websites Can Be Useful Primary Sources. While one should not depend uncritically upon the web resources provided by advocacy groups, one might find some excellent primary source material.  For example, if a student is writing a paper on the contemporary New Age Religion(s) movement in North America, one should not depend upon the New Age Web Works home page for unbiased scholarly information. However, this website might provide some excellent primary-source materials concerning the popular New Age belief in angels. 
Step 2.N  Sometimes Excellent Resources are Provided on .Org websites. While .org websites are often times little more than religious advocacy websites, as Step 1.N suggests, there is often useful primary source information. Another important qualification to make is that sometimes .org websites function more as informational websites.  For example, the Christian Classics Ethereal Library’s URL is http://www.ccel.org/, which on first glance might indicate that it is an advocacy website. While the authors probably are Christians and would love to see everyone become one, the website has primary source documents ranging from St. Augustine’s Confessions to John Wesley’s Plain Account of Christian Perfection. Nevertheless, one should be extremely careful when using primary resources because they’re offered with no historical context.  
Step 2.O  Evaluate the Quality of the Links on the Website. The most useful resources on the Internet typically have links to other useful sources.  

Here is a checklist to review when evaluating the quality of links on a website:

· Are there any links to other resources? The more links to other credible resources the better. 

· Do the links actually work?

· When were the links last updated? The more recent the date, the better.

· If the website is on an educational domain (.edu) server, is there a link to the institution’s main webpage?
· Can the website be found by easily searching the domain server’s homepage?

Step 2.P.  Remember, Nothing Replaces Good Old-Fashioned Library Research. After carefully separating the dross from the gold, the Internet contains a great deal of useful information.  But not EVERYTHING important is on the Internet.  Because of the high cost of converting printed material to digital information, the most important forms of scholarship are not online nor will they ever be in our lifetime. Consequently, one cannot replace the fruits of library research with those derived from websurfing.   
Step 2.Q.  Citing Material Found on the Web. There are a number of different formats for citing sources in endnotes (or footnotes) and bibliographies.  The major formats are MLA (Modern Language Association), APA (American Psychological Association), and Turabian (Manual for Writers of Research Papers).  While I will accept any format, I prefer Turabian.  Buhl Library’s website has information on citing both print and Internet resources as well as useful links to source-citing information. 
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